
 

 

 

Talking Points:  

When reaching out to donors, consider: 

• Think about why you support MUW – why it’s important to you. Perhaps there’s a story of 
impact that you would like to share about MUWs work.  

• Read through the strategic plan hand out so that you can speak to donors about MUWs future 
vision and how it will positively impact the community. 

• MUWs focus areas are: children, education, financial stability and foundational basic needs. 

• We chose those areas because:  
o Our region has a high rate of child abuse and neglect 
o Our students score below average in math and reading once they reach 10th and 11th 

grade 
o Wages are lower than average here and there is less upward mobility for jobs 
o Basic needs are key for people to achieve their goals.   

• Let donors know how important their support is in achieving this vision. 

• Let donors know that a gift to MUW is a great investment to our community. We spend their 
money wisely and use it to help those who need it most. 

• If a donor has a question that you don’t know the answer to, tell him/her that you will relay the 
information to someone at MUW and will get back to them with an answer. 

• If donors have questions about the new investment process, let them know: 
o This region is known for collaboration between our non-profits. Building on that, MUW 

is focused on building even stronger collaborations in this region to address these most 
pressing needs  

o Our investment shift is in process and will happen over the next three years.  
o For the past few years, MUW has met with agencies every two months and keeps them 

fully updated on the new process and when it is rolling out.  MUW has also met with 
many agencies and their board individually. 

o Most agencies realize that they can align themselves with MUWs new focus areas. 
o The transition period was purposefully designed to allow the few agencies that can’t 

align with MUWs focus areas to have ample time to plan for alternate funding. 

 

Campaign Theme and Covid-19 messaging:  

Stronger Together…Fundraisers, Hand-Raisers & Gamechangers 
You changed the game last year. People received food and emergency shelter. Child care centers 
remained open and viable. Families received essential services. Our partners, our initiatives and the 
community flexed time and again to help every person possible – because of your generosity. 
 
Today, we begin to rebuild. Yet we face some hard realities brought to light by the pandemic. Realities 
that existed before Covid-19 and continue with no end in sight.  
 
 



Lead-in examples: 

• Post-pandemic, our region is faring worse: 

• Post-pandemic, too many of our neighbors still face serious hardships: 

• Too many of our neighbors have faced these hardships for too long:] 
o We had the third highest rate of child abuse and neglect in the state 
o Our children scored lower than the rest of the state in English and math  
o One quarter of our residents were low-income. The rest of NH the rate is 1 in 5 

 
Poverty, abuse and low educational achievement reinforce each other; creating a downward cycle that 
harms a community and destroys its vibrancy. The damage seeps in over time, often taking a generation 
to become obvious. We can’t wait that long to act.  
 
Together we can eliminate and change these realities forever. 
 
United Together, we are the fundraisers, hand-raisers and game-changers that: 

• Face hunger, homelessness, poverty and child abuse with open eyes 

• Step up to strengthen our community every single day 

• Prepare our neighbors for success in school, work and life 
 
With your support, we can address today’s problems and create a strong community for tomorrow. 
 
Give today because: 
 
We are Stronger Together and Live Better when we Live United. 
 
Supporting Documents: 

• 2021 Funding FAQ: https://www.muw.org/faq-2021   

• Covid-19 Pages: https://www.muw.org/covid-19-relief 

https://www.muw.org/faq-2021
https://www.muw.org/covid-19-relief

