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    MONADNOCK UNITED WAY
Partnership Marketing Self-Assessment Tool

Agency: _____________________________________________   Date: ____________________
Representative: __________________  Title: ______________    Phone: ___________________
This partnership self-assessment tool is intended to enable Monadnock United Way and community partners to highlight their marketing-related efforts in support of our common goals as we work together to create opportunities for a better life for all.  Organizations receiving Monadnock United Way investments are counted on to co-market and publicize the collaborative relationship in several ways agreed to in signing the Partnership Agreement that is part of the Request for Proposal submission.  
	Collaborative Opportunity
	Doing


	Not Doing


	Reason Not Doing 

	1.) MUW’s collaborative message signage is posted in a location visible to the public. Typical locations include lobby, office, entrance area, front door, outdoor sign, and agency vehicles.

	
	
	

	2.) MUW’s logo is visible on agency print/AV/electronic materials:

· Stationery

· Print & e-Newsletters

· Program brochures

· Annual reports

· Agency event invitations & programs 

· Presentations, e.g., PowerPoint, video

· Social media sites 


	
	
	

	3.) Provide a minimum of two submissions to U Review Newsletter, annually.


	
	
	

	4.) Web site:  

· MUW’s current logo is on home page 

· Hyperlink to MUW’s Web site – or a posting of the e-mail address – is on agency Web site.


	
	
	

	5.) Help educate people and raise awareness by:

· Providing speakers at workplace meetings

· Providing displays 
· Hosting agency tours as appropriate
· Identifying joint Monadnock United Way/partner media opportunities
· Mentioning Monadnock United Way partnership in news releases/media contacts

	
	
	

	6.) Conduct an annual Monadnock United Way employee campaign


	 Total $:

 # Employees:

 # Donors: 


	
	


PLEASE NOTE:

During the Allocations process beginning in April, you will be asked to share this information with the Allocations Team that will be visiting your agency.
